















































uuegurle:
groups or classes
with members that
share common
features
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Though broadcast television was still young
when Lucille Ball captured the hearts of the
nation, TV technology had existed for a num-
ber of years. Scientists had been working on
it at least since the 1920s. By the end of World
War 11, television was ready for home use. Post-
war consumers, eager to spend after years of
wartime sacrifice, purchased the new devices.
Between 1945 and 1950, some 5 million TV
sets appeared in American homes.

That was just the beginning. During the
1950s, the number of Americans owning TVs
continued to rise. By 1959 more than 40 mil-
lion American homes had at least one set.

One field in which televi-
sion had an 1mmediate impact was politics.
America’s leaders quickly learned that TV
had great power to change their relationships
with the voters. You have read how vice presi-
dential candidate Richard Nixon used televi-
sion in 1952 to appeal to the voting public. As
you will read later, Nixon would also find that
TV could do harm to a candidate’s image.

Television also altered the career of Sena-
tor Joseph McCarthy, the Communist hunter.
The televised 1954 Army-McCarthy hearings
finally gave the public the chance to see his
disgraceful, bullying behavior. The hearings
left his once-lofty reputation ruined and his
career in tatters.

Advertisers were
anotner group that quickly recognized the
promise of television. TV’s combination of pic-
ture and sound gave it more persuasive poten-
tial than radio. By 1960 television was the
major method of advertising in the country.

Early TV advertising was patterned after
radio advertising. A single advertiser spon-
sored the broadcast of an entire program. On
programs such as the Colgate Comedy Hour,
the line between program and advertisement
was blurry. The product being sold was actu-
ally a part of the action.

Asthe  tofproducing entire TV programs
rose, advertisers shifted to buying just one- or
two-minute segments during shows to sell
their products. Ads were separated from pro-
gramming, and the TV commercial was born.

Of course, for most Ameri-
cans, television was mainly about the pro-
grams. Each day and night, audiences tuned in
to watch their favorites. The I Love Lucy show
was only one example of many popular televi-
sion programs.

Television’s first big hit was the Texaco
Star Theater, starring comedian Milton Berle,
which later became the Milton Berle Show.
Berle’s great success earned him the nickname
“Mr. Television.” His hugely popular program
of comedy and music is credited with helping
television get established in its earliest days.

The hit show American Bandstand got its
appeal from another cultural movement of e
1950s: rock and roll music. The show, which
began in 1957, featured young people danc-
ing to popular songs. American Bandstand
remained on television until 1987.

The 1950s also saw the introduction of
some of the many categories of programs pop-
ular today. Daytime dramas (known as soap
operas), crime dramas, and game shows almost
all got their start during this decade. To help
people keep track of their favorite programs, a
magazine called TV Guide began publishing.

As televi-
ople began
mcern was

On several occasions in the 1950s, Congress
looked into the effects of violent content on
young viewers. To address this concern, the TV
industry adopted its own voluntary standards.
For example, the industry promised that law
enforcement would always appear in a positive
light and that criminals would always be pre-
sented as “bad guys.” Satisfied, Congress took
no formal action to limit television contentd -
ing the 1950s. Still, Americans would continue
to discuss the effect of television on children for
years to come.

TV experienced a scandal in the late 19¢ s
when the public learned that a popular game
show had been rigged. Congress held hearings
into the matter, and one of the contestants
involved, Charles Van Doren, wound up leav-
ing his job as a university professor.

Identifying Cause and
Errect vnat were some of the effects of television on
American life and culture in the 195

































