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9.1 What Is Marketing?


1) What is marketing? _______________________________________________________________________________
_________________________________________________________________________________________________

2) List the seven reasons given for the use of marketing. 1) _________________________________________________
___________________________________________________ 2) ____________________________________________
_________________________________________________________3) _______________________________________
______________________________________________________________ 4) __________________________________
____________________________________________________________________ 5) ____________________________
___________________________________________________________________________6) _____________________
_________________________________________________________________________________7) _______________
__________________________________________________________________________________________________

3) What three things does the marketing concept accomplish? 1) _____________________________________________
_____________________________________________________________________________________________________________________________________________________ 2) _____________________________________________
_____________________________________________________________________________________________________________________________________________________ 3) _____________________________________________
__________________________________________________________________________________________________

4) Define: marketing strategy __________________________________________________________________________
__________________________________________________________________________________________________

5) Complete the diagram


                                                                                                  Marketing Strategy













6) Define: target market ______________________________________________________________________________
__________________________________________________________________________________________________
7) Define: consumer market ___________________________________________________________________________
__________________________________________________________________________________________________
8) Define: market segment ____________________________________________________________________________
__________________________________________________________________________________________________9) What is demographic segmentation? __________________________________________________________________
__________________________________________________________________________________________________
10) What is geographic segmentation? __________________________________________________________________
__________________________________________________________________________________________________
11) What is behavioral segmentation? ___________________________________________________________________
__________________________________________________________________________________________________
12) What is psychographic segmentation? _______________________________________________________________
__________________________________________________________________________________________________
For each of these products, identify at least five segmentation characteristics that you’d use in developing a profile of your customers. Explain the segmentation category into which each characteristic falls—demographic, geographic, behavioral, or psychographic. Where it’s appropriate, be sure to include at least one characteristic from each category
13) If you were developing a marketing campaign for the Harley-Davidson Motorcycle Company, what group of consumers would you target? _______________________________________________________________________________________ 
______________________________________________________________________________________________________

14) What if you were marketing an iPod? _____________________________________________________________________
_______________________________________________________________________________________________________

15) What about time-shares (vacation-ownership opportunities) in Vail, Colorado? ___________________________________
_______________________________________________________________________________________________________

16) Choose a product that you want to market for your own business. You may choose any product, but you must tell me SPECIFICALLY what the product is, who you are marketing to, and why. _____________________________________
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


