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9.2 The Marketing Mix

1) Define: marketing mix _____________________________________________________________________________ 
__________________________________________________________________________________________________

Identify the four Ps of the marketing mix. Label each section and 
explain each according
to the textbook
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2) Explain how to conduct marketing research. ____________________________________________________________
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
3) What is the difference between primary and secondary data. ______________________________________________
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
4) What is a survey? _________________________________________________________________________________
__________________________________________________________________________________________________
5) What is a personal interview? _______________________________________________________________________
__________________________________________________________________________________________________
6) What is a focus group? _____________________________________________________________________________
__________________________________________________________________________________________________

7) What is a brand? What is brand recognition? ___________________________________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________
8) Describe: private branding __________________________________________________________________________
__________________________________________________________________________________________________
9) Describe: generic branding __________________________________________________________________________
__________________________________________________________________________________________________
10) What is brand equity? ____________________________________________________________________________
__________________________________________________________________________________________________
11) What is brand loyalty? ____________________________________________________________________________
__________________________________________________________________________________________________

12) What is the difference between packaging and labeling? _________________________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________

13) Why are trademarks important? ____________________________________________________________________
__________________________________________________________________________________________________



When XM Satellite Radio was launched by American Mobile Radio in 1992, no one completely understood the potential for satellite radio. The company began by offering a multichannel, nationwide audio service. In 1997, it was granted a satellite-radio-service license from the FCC, and in 2001, the company began offering more than 150 digital channels of commercial-free satellite-radio programming for the car and home. Revenues come from monthly user fees. In the decade between 1992 and 2001, the company undertook considerable marketing research to identify its target market and refine its offerings. Answer the following questions as if you were in charge of XM Satellite Radio’s marketing research for the period 1992 to 2001:
14) To what questions would you seek answers? __________________________________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________
15) What secondary data would you look at? _____________________________________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________
16) What primary data would you collect and analyze? _____________________________________________________
__________________________________________________________________________________________________
__________________________________________________________________________________________________
17) How would you gather this primary data? ___________________________________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________
(By the way, in 2008 XM Satellite Radio merged with its competitor, Sirius Satellite Radio, and the two became Sirius XM Radio Inc.)



