Business Principles                                                          Name: __________________________________________________
9.9 Careers in Marketing

1) Define: advertising agency _________________________________________________________________________
_________________________________________________________________________________________________

2) In your opinion, what characteristics should a person have who works successfully for an advertising agency? ______
____________________________________________________________________________________________________________________________________________________________________________________________________

3) Brand and product managers are ___________________ for all aspects of the ___________________________ and ____________________________ of assigned products. They ___________________________ the marketing program, including marketing _____________________, ________________________, distribution, and ___________________. They ________________________ and analyze _________________________, gather _____________________ from customers, and assess the _____________________________.

4) Marketing researchers meet with company ___________________________ to determine their information _____________________________. Then they gather and analyze _______________________ data, write _____________________________, and present their _______________________ and _________________________.

5) Effective supply chain _______________________ is ___________________ to _______________________ in today’s business environment. Those who start their careers in supply chain management typically work in one of the following areas: ____________________ and _____________________ management, _____________________ and ____________________________, operations _______________________, or _____________________ management and control.

6) Retailing offers all sorts of options, such as ______________________ buying and store _____________________. As a buyer, you’d select and buy merchandise for a ______________________, a store, or maybe even an entire chain. Store managers _____________________ merchandise, supervise _____________________, and handle day-to-day ___________________________. Graduates looking for jobs in both areas generally start as _______________________ and work their way up.

7) Many marketing graduates begin their _____________________ in sales positions, often for ____________________ organizations, such as _______________________, real estate, and _____________________-_____________________ companies. Others are employed in the _______________________ and _____________________ trades or enter the _______________________ sector, selling anything from _______________________ ____________________ to pharmaceuticals. To ____________________ in sales, you need a thorough ____________________ of customers’ ________________________ and an ____________________ knowledge of your product. You should also be able to _______________________ well, and you’ll need strong ______________________ skills. Bear in mind that experience in sales is ______________________ _______________________ for almost any position in ______________________.

8) Do you find a career in marketing interesting? Why or why not? Which of the following marketing career options are most appealing to you—advertising, brand and product management, marketing research, supply chain and logistics management, retailing, or sales? Why? (FULLY EXPLAIN YOUR ANSWER) _______________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
The Economics of Online Annoyance (THIS QUESTION IS WORTH 30 POINTS!!!)
You’ve just accessed a Web page and begun searching for the information you want to retrieve. Suddenly the page is plastered from top to bottom with banner ads. Some pop up, some float across the screen, and in some, animated figures dance and prance to inane music. As a user of the Internet, feel free to be annoyed. As a student of business, however, you should stop and ask yourself a few questions: Where do banner ads come from? Who stands to profit from them?
To get a handle on these questions, go to the How Stuff Works Web site (http://computer.howstuffworks.com/web-advertising.htm) and read the article “How Web Advertising Works,” by Marshall Brain. When you’ve finished, answer the following questions from the viewpoint of a company advertising on the Web:
***** AT THE TOP OF EACH WEBPAGE, NEAR THE CENTER, THERE IS A BLUE BUTTON FOR “NEXT”. YOU WILL NEED TO MOVE THROUGH EACH WEBPAGE, THERE ARE SEVERAL.
1. What are the advantages and disadvantages of banner ads? Why are they less popular with advertisers today than they were about ten years ago? ______________________________________________________________________
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
________________________________________________________________________________________________
________________________________________________________________________________________________
2. What alternative forms of Web advertising are more common today? (For each of these alternative forms, describe the type of ad, explain how it’s more effective than banner advertising, and list any disadvantages.) _______________
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
________________________________________________________________________________________________
________________________________________________________________________________________________
3. Why are there so many ads on the Web? Is it easy to make money selling ads on the Web? Why, or why not? _______
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
________________________________________________________________________________________________
________________________________________________________________________________________________
4. Assume that you’re in charge of Web advertising for a company that sells cell-phone ring tones. On which sites would you place your ads and what type of ads would you use? Why? _____________________________________________
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
________________________________________________________________________________________________
[bookmark: _GoBack]5) What is Google Adwords? How much does it cost? How is it used? http://www.wordstream.com/blog/ws/2015/05/21/how-much-does-adwords-cost _______________________________
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
