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ADVERTISING IN THE SCHOOLS

Individual schools may not endorse or imply endorsement of any product. All requests for endorsement should be directed to the superintendent or superintendent’s designee.

School organizations must secure approval from the principal before soliciting advertisements for school publications. If there is need for policy clarification, the principal shall consult with the superintendent.

Commercial establishments whose primary source of revenue is the sale of intoxicants may not advertise in school publications.

Neither the facilities, nor the staff, nor the students of any school may be used in any manner for advertising or otherwise promoting the interests of any commercial or other non-school organization. 

Adopted:  August 11, 2014
____________________________________________________________________________________________________________________________________________________________
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              ADVERTISING IN THE SCHOOLS
The Tazewell County School Board recognizes its responsibility to protect the welfare of students and to maintain the integrity of the learning environment.  The Board is committed to protecting students from unauthorized advertising during school hours.  

The Tazewell County School Board believes there is a role for community and commercial involvement within the school division.  The Board supports community and commercial participation that has a clear educational advantage for students.  Positive school-business relationships should be ethical and structured in accordance with the following principles:  

· All community and commercial support or activity must enhance learning opportunities for students; must be structured to meet student, not commercial, needs; and shall be consistent with division education standards and goals.

· Community and commercial support or activity must be consistent with school codes of conduct and TCPS policies, including those prohibiting discrimination on the basis of race, color, ethnicity, national origin, religion, gender, age, or mental or physical disability, and must be age appropriate for the students involved.

· No partnership will be entered into that would require the school or district to sell products or services to students.

The use of advertising materials on school property shall be kept to a minimum and must be in compliance with the rules established and approved by the School Board.

Facilities owned or leased by the School Board shall not be used for advertising or promoting the interest of any non-district agency or organization except as permitted through Board approved agreements and School Board policies.
Sponsorship/Advertising
A. 
Schools and departments may give recognition to businesses and other community groups providing assistance or financial support to the division’s educational mission.  This recognition may include, but may not be limited to, temporary signage at school events and on school facilities, such as, gymnasiums, stadiums, and other athletic facilities, in accordance with applicable county government codes.

B.
Individual schools may work with local sponsors or advertisers directly for the purpose of raising funds to support the school’s program.  Supporting organizations are defined as school associated groups such as parent organizations, boosters, educational foundations, and other school/educational program support organizations.

Community Support Group Advertising

If a support organization, as defined above, coordinates a sponsorship/advertising activity/program on behalf of the school, the following guidelines apply:

A.
Funds collected by community support organizations, e.g. PTA/PTO, Boosters, etc., must be maintained by those organizations according to their established procedures and in compliance with state guidelines for public schools; 

B.
Temporary signage complies with all town/county zoning ordinances and School Board policies;
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ADVERTISING IN THE SCHOOLS

Community Support Group Advertising (continued)
C.
Temporary signage does not negatively impact site of school facilities or interfere with school activities, as determined by the principal;

D.
The principal shall make school based decisions on the appropriateness of all advertising, subject to review and final approval by the Division Superintendent.

E.
Any community/support organization intending to obtain sponsorship/advertising contracts must have the prior approval of the principal before proceeding, with the final contract being subject to principal approval.

F.
Funds provided to schools by community/support organizations are to be considered a donation and must be accompanied by a letter from the contributor stating the intended use of such funds (for example either for a specific purpose or as determined by the principal).  

Annual Review
The Tazewell County School Board will conduct an annual review to determine the effectiveness of this regulation in achieving the objective of protecting the integrity of the learning environment, while engaging business partners, sponsors, and donors in supporting Tazewell County Public Schools.

Adopted by School Board:  October 9, 2006
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